










































































































































































































































































































ケース3: ･勢削21歳)､ ･欲しい膚:4;5､ ･知ってるプラント数:9.












画素 ??ｸ8?高感度 偃?X.ｩ^)??逕F識 ?H4ｨ?6?
合計 ?唐?14 ?CB?12 ???09 
平均 釘?B?.37 ?纉B?.33 ?纉"?.27 


















































1) Bucklin, Randolph K., Catarina, Sysmeiro (2003), A Model ofWWW Site Browsing Behavior Estimated on
ClickstreamData. Journal of Marketing Research, XL(August) , p.249-267
2) Engel, ∫. F., Blackwell, R. D., Miniard, P.W. (1993), Consumer Behaviour, The Dryden Press, Harcourt
Brace Jovanovitch College Publishers
3) Jansen, B. ∫., Spink, A., Saracevic, T. (2000), Real life, real users, and real needs: A study and analysis of
user queries on the www., Infbrmation Processing and Management, VOL.36, No.2, p. 207-227
35
4) Morita, M.HShinoda, Y. (1994), Information filtering based on user behavior analysis and best match text
retrieval, Proceedings of the 17th annual intemational ACM SIGIR conference on Research and
development in information retrieval, p.274-281
5) Newell, A" Simon, H. A. (1972), Human Problem Solving, Prentice-Hall, Englewood Cliffs, NJ
6) Petty, R. E., Cacioppo, I. T. (1986), Communication and Persuasion: Central and Peripheral Routes to
Attitude Change, New York: Springer-Verlag
7) Simon, Herbert (1957), A Behavioral Model of Rational Choice, in Models of Man, Social and Rational:
Mathematical Essays on RationalHuman Behavior in a Social Setting. New York: Wiley.
8) Spink, A., Jansen, B., Wol&am, D., SaraceviC, T. (2002), Prom E-Sex to E-Commerce: WW Search
Changes, IEEE COMPUTER, Vol.35, No.3, p.197-111
9)新井範子(2009),検索語はECサイトでの行動に影響するのか, 『マーケテイングジャーナル』, No. 91
10)種市淳子,逸村裕(2005), Webの探索行動と情報評価過程の分析,名古屋大学附属図書館研究年取
No.3,p.1-13
36
